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A few numbers to start with

#1on the 45 000+ 86 billion K¢ 17 years of
market e-shops annual turnover experience:
we operate in run on Shoptet gfh(e);;g?ps on our know-how
CZ, SK and HU helps you
launch
a successful
business
E Shoptet is not just a platform for creating e-shops, it is a comprehensive ecosystem of services.

32 million

orders per year
through Shoptet e-
shops
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https://www.shoptet.cz/

One system for the operation and growth of an e-shop.
Fast and easy operation of an e-shop without technical
complications. Secure hosting, continuous
development.

Shoptet is created specifically for the Czech, Slovak and
Hungarian markets and offers add-ons, integrations and
new features that exactly match the needs of local e-
shoppers.

Easy expansion and sales abroad thanks to language
mutations and foreign currencies.

A complete solution for e-shops

Modular e-shop and tariffs that everyone can
choose from. A range of add-ons from our
partners. Responsive design with the possibility of
iIndividual adjustments.

Matching payments and orders, automating
warehouses and other processes.

Educational content on various platforms. A
community that advises and helps each other.
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https://www.shoptet.cz/cenik/
https://doplnky.shoptet.cz/
https://www.canva.com/link?target=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fshoptetporadna%2F%3Flocale%3Dcs_CZ&design=EAHANWf4DTU&accessRole=viewer&linkSource=document

Together we create successful

business stories
% sl
PRECIOSA DOLER _Z0 Salted @_
CZECH—IDESIGN SII‘Itggs L $SEN g‘}:’é"ﬁ'fj deNatura?

O] Getinspired by other stories from our clients.
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https://blog.shoptet.cz/pribehy/

Shoptet is not just a platform,
but a strong team and reliable partners

320+ 1000+
employees partners
e Technical Support, Help & Advice e Digital & Marketing Agencies
e Cybersecurity & System Administration e E-shop Designers
e Product Development, Add-ons & Innovation e Expert Advisors

£

Check out our other partners who are advancing the e-commerce with us. 07 T |


https://partneri.shoptet.cz/

Shoptet Brand




What is a Brand Kit?

To help you understand how to properly use Shoptet branding when communicating within the
Partner Program, we have prepared a complete manual that will help you with everything.

Here you will find all the necessary materials and instructions - from the brand and its use, to

the rules of proper communication, to the use of communication channels. Yours and
Shoptet's.

Download templates with Shoptet branding.

£
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https://partneri.shoptet.cz/partner-kit/

Shoptet colors

These are the three main Shoptet colors that you can work with when
communicating within the Partner Program.

Blue 500

HEX #3B88FF
RGB 59,136, 255,
CMYK 94,38,0,0

The primary color serves as the base color of the brand, symbolizing reliability and
trust. It helps maintain a uniform and easily recognizable visual.

Blue is the most prominent color. Complementary colors (orange, green) are used
to add vibrancy and contrast and support the primary color.

How to use colors?

v Use accurate color codes (digital: HEX/RGB, print: CMYK).

v Ensure readability (e.g. sufficient contrast between text and background). Orange 500
v Use colorsinorder to express the logo on SOME. HEX #FFBEOE

RGB 225,190, 14,

x Do not change shades (lighten, darken), do not use gradients, CIK Gl40H0010

effects or transparency.
x Do not combine colors with similar ones (e.g. different green).
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Shoptet typography

What type of font is ideal for communication?

Choose from two main fonts: Neue Haas Grotesk Pro and Inter. Arial can be used as an alternative font.

Choose this in cases where custom fonts are not supported or you do not have a license available.

Neue Haas Grotesk Pro Inter

n
Meue Haas Grotesk Display and Tesxt Pro” se pouZiv pro branding, marketing, Initer™ se powkivi pouze prodegitding produkly jako webowd aplikace Shoplet U s e A rl a I B o I d
produktove webows stramky, mikrostranky, tisk a digitalni komumnikaci, amobilni aplikace.
for headli
or neadiines.

Use Arial Regular
a A a for all other texts.
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Shoptet Tone of Voice

Tone of Voice is the way Shoptet communicates and acts externally.

In texts, presentations and on social networks. As a Partner, you can use it wherever you mention
Shoptet or prepare a joint communication (co-branding, posts, articles, banners, event materials). So
how to communicate correctly?

Rules

« Write clearly, concisely and understandably, without unnecessary anglicisms, slang and long sentences.
* Don’t be too corporate, technical or complex. Speak the language of your customers.

« Keep a friendly but professional tone (we help, we don't train), be careful not to be condescending.

 Be polite.

« Verify facts and don’t promise unrealistic things (e.g. become a millionaire in a year). Fairness and truth come first.

« Maintain discretion, don’t pass oninternal information from Shoptet to clients.
 Declutter correctly: “Shoptet” has only 3 correct variants (Shoptet / Shoptetu / Shoptetem), don’t use “na
Shopteté” etc. Never inflect subbrands (e.g. “na Shoptet Premium” is correct, never “Premiu” etc).
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* Follow the spelling rules and use standard word forms (e.g. “e-shop”, not “eshop”)

« Do not use caps lock and use exclamation marks sparingly (ideally, max. 1per entire text).
« Do not write numbers in words (the correct oneis “10 %", not “ten percent”).

* Do not overdo it with emojis, use them in moderation on social networks.

« Do not bend the terminology to your own liking (stick to what Shoptet uses).

* Indicate clients, e-shops and collaborations in the outputs.

If you are unsure of the tone or wording, please contact us, we will be happy to advise you.
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Shoptet Partners
Brand




Partners Subbrand

Shoptet Partners is a subbrand under which we cover our partnership program. This includes collaboration on joint
activities and content. The goal is to communicate the partnership uniformly, maintain consistency, and clearly show
that it is an official collaboration with Shoptet.

How to use it correctly?

 You can use the Shoptet partner branding on all social networks
where you normally publish — Instagram, LinkedIn, Facebook,
Youtube, articles/blogs, etc.

« Creating posts is the easiest in the classic way in applications,
where you add a photo/video and text directly.

« Another optionis to use Canvaor Figmato edit graphics. s Shoptet Partner "1 Shoptet Partner
* Videos can be easily cut in the CapCut application.

Shoptet Partner I.l Shoptet Partner

£

Download templates with Shoptet branding. 15 T


https://partneri.shoptet.cz/partner-kit/

Logo color variations

Always use the logo in its official form, never deform it, and maintain its protective zone so that it

has enough space around it and remains clearly legible. Do not place any text or graphics in this
Zone.

» Shoptet Partner

We prefer our color version of the logo on a white label. However, since this use is limited, we
have prepared other color options for you, which you can use, for example, in posts on SOME.

m Shoptet Partner I.I Shoptet Partner mn Shoptet Partner un Shoptet Partner
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How to use the logo

The correct use is easy, just follow a few simple principles.

What to avoid?

X

X

Do not rotate the logotype

Do not use shadows or other effects

Do not distort the logotype

Do not use colors other than those defined




Hashtag #

In addition to the logo, you can also use our #ShoptetPartner, either as a separate text or use a
prepared label.

#ShoptetPartner  #ShoptetPartner  #ShoptetPartner

#ShoptetPartner _ ShoptetPartnel #ShoptetPartner

Unlike the logotype, you can rotate, place, and duplicate #ShoptetPartner
as you wish.

If it is in written form, you can choose the font, style, color, and size.
Basically, just keep it legible and don't divide it into multiple lines.

#ShoptetPartner

18 T



Shoptet lines

Our original graphic element for branding is lines, which we create
using squares in the colors of the logo.

The lines create an original design associated with our brand.

If you create them yourself, for example for Instagram stories, they
should be a little wider than the circle of the profile photo, use that as a
reference.

um Shoptet Partrer

Jak se zmény ]
v DPH dotknot

e-shoparu?
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Getinspired by examples of how to work with Shoptet
Partner branding on social networks.

Stick to approved logo variations, contrast and simple
composition so that the output is readable and recognizable at
first glance.

You can notice in the examples that the logo is always readable
thanks to the contrast, has its own space and does not interfere
with the main content. At the same time, you can see consistent
work with the brand.

Choose between the Shoptet logotype and the hashtag
#Shoptet Partner.

RozsSirte vase
podnikani |
do online svéta. -

Zalozte si e-shop na Shoptetu.

Shoptet Partners branding in practice




H u
Stories - easy option
Creating branded content is a breeze, even if creativity and a sense of aesthetics are not your

strongest suit.

Youdon't have to do anything complicated, just add alogo or #ShoptetPartner, follow the simple
rules of their use and you're done. Get inspired by these simple options.
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Stories — medium difficulty option

Would you like to create something more complex, but aren't sure which direction to go?

Try adding an areain one of our colors (blue, green, orange) as a background
underneath the text, don't forget to add alogo or hashtag and add a short and clear message.

| |
Shoptet Fan '
:m:o: - s #ShoptetPartner
tﬂ umcll Iml ﬁl L L L 1 s - o2 B-5I ¥ N
Jak na kyberbezpeénost vaseho K L gkt mmﬂm:mmnﬁ-mmﬂmw

e-shopu?

. User name

Loduim ipsumicoem ipsum dolor sit ameL ... mone

1 i, Origingd Audic 2 Person




Choose one of our colors and use it as a background. Add animage or video and alogo or hashtag. You
don't have to spend hours creating professional-looking content, it only takes a few minutes.

. User name Eh

ﬁ Shoptet Partner

e
0
v

. User name
L

CHQITY PEUML Orom ipsum dolor Sit ML o mone

i Mpdip. Original Audio B, Persan D

Stories — advanced option

Do you like to experiment with content? Then we have prepared this inspiration just for you.

#ShoptetPartner

.anruml

Lonern ipsienLonem ipaum dolor Sil amet, .. moi
i Madia. Original Audio B, Person




Stories — variant with lines

Do you like our iconic lines? Don't be afraid to use them!

Create them using squares in our colors and place them anywhere depending on the content.

Their thickness should be larger than the profile photo circle in the top left. As always
don't forget the logo and possibly #ShoptetPartner.
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Video + thumbnaill

You can easily incorporate Shoptet Partner branding into videos and thumbnails.

You caninsert alogotype with or without a label into the video, e.g. in the upper left corner
(see images). Thanks to the thumbnail, or video preview, it will be clear at first glance
that it is Shoptet Partner content.

How to make a thumbnail step by step Jak se zmény

v DPH dotknou

e-shoparu?

Choose the main visual to build on. e vDPH dotkng

e-shoparu?

Add a short and concise headline.
Add the logotype / #ShoptetPartner.
Check: contrast, readability at scale,

protection zone, color and composition. v DPH dotknoe

e-shoparu?

Tip: try using colored lines and other elements.
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Blog — photo in an article

If you use photos in articles, blogs or just on their own, it is best to use
the logo or label itself.

Try toplace it, for example, in the top left so that it does not overlap inappropriately with the background,
remains readable and easily recognizable at first glance.

26



Co-Brand communication
Shoptet + Partners

gr—



Mutual marketing cooperation

Co-brand collaboration means that we jointly create content for e-shoppers
and publish it on Shoptet channels.

The partner brings know-how and practice, we give them space and promote
their work and outputs among our clients. The goal is to create educational and
professional content that will help our e-shoppers with their business.

Where will people see our mutual marketing cooperation?

Shoptet University (articles on e-shop administration)
Shoptet Blog (expert articles and case studies on the blog)
Shoptet Webinars (online + recorded on YouTube)

Meet Ups (online/offline meetings)

C L X




Shoptet Blog articles

Writing professional and educational blog articles on the Shoptet blog, where the Partner will be mentioned as the
author.

Our blogis also enriched by our Partners with their articles. We love case studies and expert articles. If you would like to
share with us the journey of an interesting Shoptet client you helped, or simply write an article on a topic you understand,
let's go forit! It's a great way to help and inspire clients, while also building a good reputation.

Propojte marketingove kanaly e-shopu, je to cesta
Kvyssim trzbam
3. 1. 2025

Cheete vice konverzi, vissi triby a loajalni zakazniky? Podivajte se, jak propojit marketingoweé

kanaly e-shopu a dostat z nich maximum. Seznamte se s pojmam amnichannal,

Predist cela
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https://blog.shoptet.cz/omnichannel-marketing/
https://blog.shoptet.cz/

Shoptet University articles

The partner will write a professional or educational article
for our Shoptet University, where he/she will be listed as
the guarantor of the article.

Google méni pravidla hry. Co jsou Al Overviews a pro¢ vam

mohou snizit navstévnost e-shopu

This great project was created primarily thanks to you, our
Partners. The articles are read daily by hundreds of e-shop
owners in the administration of their e-shops and help
clients with their business. That is why we welcome alll
skilled Partners who have something to say about their field.

Build quality content with us. SEOaAl

4 minuty

Je to nejvétsi zména ve vyhledavani za posledni roky. SEO expert Pavel Ungr

Where can you find the University? General information vysvétiuje, co znamend, a ma i tipy, co mohou e-shopy délat.
here, you can read the articles directly only in the
administration under the student cap icon.

Ukéazat élanek
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https://www.shoptet.cz/shoptet-univerzita/

Case study on the website of a Partner,
or Shoptet

Shoptet Partner will prepare a practical case study about Shoptet or its client (e-
shopper) that they have helped. They will publish this case study on their
platform or one of the Shoptet channels, depending on the agreement.

Fr. Hanak Hodinky &
Klenoty

Do you find many articles too general and lacking in examples and real examples?
Then case studies are exactly for you. A specific client, problem and solution.

Home Pond: po prechodu na Shoptet rosteme,
expandujeme a stali jsme se jedni¢kou na trhu

Redesign amigrace
zavadendho e-shopu ) ) ) = Shoptet
na Shoptet 9. 6. 2025 Tomas Zahalka Pribéhy
o KdyZ v Home Pond zjistili, Ze jejich systém prestava stihat obchodni ambice, Skalovani i
g P marketingové aktivity, rozhodli se pro zasadni zménu - pfechod na Shoptet. Jak jsme provedlirodinnou spoleénost s tradici od roku 1905 Fr.Hanak
procesem od tvorby nove korporatni identity az po novy e-shop
Predist celé
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https://able.cz/hanak
https://blog.shoptet.cz/home-pond-prechod-na-shoptet/

Webinar in collaboration with Shoptet,
or separately

Number of webinars we prepare with partners annually: 12x for CZ and 6x for SK.

If you are not shy about speaking into the camera to hundreds of listeners, you are in the right place.
Share your experience and know-how with our clients and make yourself visible.

There are already dozens of webinars from our Partners on our YouTube Shoptet channel, join them too!

Rychlost e-shopu: Jak vam zlepsi konverze nebo SEO?

Rychiost e-shopu:
Jak vam zlepsi konverze

 aho SENY Shoptet « 432 zhlédnuti * pred 2 mesici

e 11300
32 T |


https://www.youtube.com/playlist?list=PLVWymy7oK74-nYWa2UeUvuqoO7xfgyDxM
https://www.youtube.com/watch?v=1TR3xFlfFgw&list=PLVWymy7oK74-nYWa2UeUvuqoO7xfgyDxM&index=1

Lectures at Shoptet Meet Ups

Shoptet is building a community not only of e-shoppers, but
also of Partners. Participate in our regular Meet Ups and share
your knowledge with other Partners.

This activity is essential for our cooperation.

We love to meet! Both online and offline. Because building
relationships with Partners is important to us, we organize regular
Meet Ups. These are either general, where Shoptet,

Its departments and their functioning and plans for the future are
introduced, or they are industry-specific meetings (for PPC, SEQ,
UX, etc.).

What can you expect from Meet Ups as a Partner?
Full of information, new contacts, better relationships with
Shoptet, and also full of fun, food and good drinks.




Partners communication
about Shoptet

gr—



Partners Communication

about Shoptet

Partners communication about Shoptet takes place on your channels
(website, SOME, newsletter, presentations) and helps e-shoppers
understand what Shoptet offers, what you can help them with, and what
knowledge you, as a Partner, can pass on to them.

You not only become a certified Partner, you also become our advocate and
helper for our clients on their journey to their online business.

Where will people see your communication about Shoptet?

v

C L X

Your website and blog (articles, Shoptet subpage, case studies)

Social media (posts about case studies, invitations to events we organize)
Conferences, podcasts, YouTube videos (mention/invitation of Shoptet)
E-commerce FB groups and Shoptet Advice Center (client assistance)
Reviews (Apps, Google)
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Partner's blog article
with a link back to Shoptet

The partner writes an article on their blog in Martin Tomé&ik
which they mention and link to Shoptet.

t can be a professional or an educational article, a
case study, etc. This article does not have to be

Vanocni SEO. V listopadu? Je uz pozde, nebo...

*ar tydnd zpatky jsem se podilel na revizi a aktualizaci Sanku Jak fedit SEQ na Vanoce na Shoptet blogy, Neni na to u? trochu pozdé&? Na zalatku

focused On Shoptet aS SUCh- The key iS itS 1 Méco malo se jesté da stihnout. | pro letoSek
mention and a link to our website. 1) Novy obsah

Jako jsou dldnky, kategorie a castedné | produkty (kdyZ cilite na hledana a relevantni kli€ova slova). MoZnost naposilat stranky k indexaci pfes G

ted K nezaplaceni na druhou. Vanoce |50u navic obecne bohate na trendova témata (tak?e tfeba k apne | Google Discover, kay:

se trefite do tr 1
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https://tomcik.cz/vanocni-seo-v-listopadu-je-uz-pozde-nebo/

Subpage about Shoptet on the Partner's
website (Silver and Gold Partners)

of TN 010

Q
Shoptet
The Partner will create a subpage about
1 stepad 2020 s s sl Sheptet arneren. St oo o Shoptet on their website, where they
v present themselves as a Shoptet Partner,
SRS introduce Shoptet and state their focus.
|
Valid only for Silver Partners and above.
Sh pgta::: rt

EshopyLImime

a Hhaoplel Fartned
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https://www.eshopyumime.cz/shoptet-partner/

A series of posts
on Partner's social networks

Create several social media posts
(Instagram, Facebook, LinkedIn or other)
with Shoptet-related content.

Zjednoduste si
expediciu balikov

7R KEYPERS ., mm Shoptet

These may include posts about articles and case studies, b o
our services, promotions of events that Shoptet is a part _ Wetoowshper s
of or organizes, such as Reshoper, Upterdam ———

# HANDLIR
and others.

down to the last tag
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Invitations / mentions of Shoptet
at conferences, podcasts
and YouTube videos

Invite Shoptet to a conference, podcast, or video.

Are you planning to attend or organize a thematic conference? Invite Shoptet, we would be happy to join in
too. Will you be giving a lecture at the conference? We would be happy if you mentioned us. Do you prefer to
go the route of creating online content? Invite us to your podcast or video, or dedicate a few sentences to us.
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Recommending and advocating for
Shoptet in professional Facebook groups

on Facebook and become a true Shoptet Partner.

Advocate for Shoptet in FB groups and recommend it to potential clients, highlight its benefits
and come up with solutions to the problems of our e-shoppers.

Groups to join:

« Upgates poradna, Upgates forum  Nastartuj svuje-shop - Tipy pro podnikani
« Shopify komunita CZ/SK « UCime sa podnikat s eshopom « Podnikatelé CZ/SK
« Provozovatele eshopu « Podnikatele sobé - Podnikatelé, Zivhostnici, OSVC
- vyména zkusenosti  Nabidky firmam a podnikatelum __-spoluprace, rady, tipy
« Marketingova poradna pro e-shopy. « Hvézdy online podnikani « WooCommerce KomunitaSK + CZ
« Eshopar - zkusenosti, Inspirace « Podnikani pro holky . U&ime sa podnikat
« Sebevedome eshopy. « Podnikatele v Cr « E-shopy CZ/SK - diskuze
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https://www.facebook.com/groups/upgates.poradna
https://www.facebook.com/groups/upgates.poradna
https://www.facebook.com/groups/forum.upgates
https://www.facebook.com/groups/shopifycesky
https://www.facebook.com/groups/eshopy
https://www.facebook.com/groups/eshopy
https://www.facebook.com/groups/eshopy
https://www.facebook.com/groups/eshopy
https://www.facebook.com/groups/marketingovaporadna
https://www.facebook.com/groups/eshopar
https://www.facebook.com/groups/sebevedomy.eshop/
https://www.facebook.com/groups/nastartujsvujeshop
https://www.facebook.com/groups/ucimesapodnikatseshopom
https://www.facebook.com/groups/podnikatelesobe
https://www.facebook.com/groups/nabidky
https://www.facebook.com/groups/nabidky
https://www.facebook.com/groups/ingriddach
https://www.facebook.com/groups/podnikaniproholky
https://www.facebook.com/groups/podnikatelevcr
https://www.facebook.com/groups/tipypropodnikani
https://www.facebook.com/groups/podnikateleCZSK
https://www.facebook.com/groups/podnikateleaosvc
https://www.facebook.com/groups/podnikateleaosvc
https://www.facebook.com/groups/podnikateleaosvc
https://www.facebook.com/groups/podnikateleaosvc
https://www.facebook.com/groups/Woocommerce.SK.CZ
https://www.facebook.com/groups/ucimesapodnikat
https://www.facebook.com/groups/379398065556612

Active assistance to Shoptet

clients at Shoptet Poradna

Help e-shoppers grow their businesses
in our Shoptet Poradna.

@‘_l Radek Macalik
L';." Q@ Top pfispévatel - Véera v 15:40 - @

Dobry den, na 90% budu pfesouvat svou firmu s eshopem pod jiné IO, také budu ménit
doménu eshopu. Délal jste to prosim nékdo v posledni dobé ? Nebo pfipadné reference na
nékoho kdo Vam s tim pomahal ? Souvisi s tim samozfejmé také pfenastaveni Udaji FB, Google,
Sklik atd.. Nevim abych na néco nezapomnél. Dékuji za nazorfrady

The Shoptet Poradna Facebook group is a place for all e-shoppers to
give each other advice and share their experiences. The task of
Shoptet Partnersis to propose solutions and support e-shoppers.

Shoptet Poradna best practises

« Fast and proactive communication (when an add-on is down).
 Detailed answers and active interest in helping.

« Explanation of outages and support from Shoptet.

« Willingness to selflessly help e-shoppers.

f5 To se milibi () Okomentovat §/ Poslat

Martin Tomé&ik ® All-star pfispévatel

KdyZ se méni i provozovatel, bylo by dobré oslovit jak G€etniho, tak pro jistotu i
pravnika. Abyste s tim mél co nejméné starosti a vyhnul se pfipadnym problémum.
Urcité se resi i GDPR, co jsem mél moZnost pri posledni podobné akci
odposlechnout.

Pokud by vam $lo ¢isté o zménu z pohledu on-line marketingu (v pfipadé
rebrandu), je to jedna z mych subspecializaci. Re&il jsem to u klient(i opakované s
cilem, aby prechod klapnul bez probléma, nepropadla se navitévnost, nepadla
divéryhodnost u stalych zakaznikd.

Mam na to uZ celkem promakany checklist. Reference k t&m rebrandiim mam na
svem Shoptet profilu, s dovolenim vam ho poslu do SZ.

1d Tosemilibi Odpovédét Upraveno

Note: Partners contributions (own articles, news in supplements, promotions of own services even|ifitis freg, etc.)

must be approved by the Partnership Manager.
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https://www.facebook.com/groups/shoptetporadna/?locale=cs_CZ
https://www.canva.com/link?target=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fshoptetporadna%2Fposts%2F25924589723831943%2F%3Fcomment_id%3D25925508193740096&design=EAHANWf4DTU&accessRole=viewer&linkSource=document
https://www.canva.com/link?target=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fshoptetporadna%2Fposts%2F26166751969615716%2F&design=EAHANWf4DTU&accessRole=viewer&linkSource=document
https://www.canva.com/link?target=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fshoptetporadna%2Fposts%2F9936155199768651%2F%3F__cft__%5B0%5D%3DAZWZgurx2pK3Mxedvc8moa6Mz91kupxM9rp8IbxupTVIaKVn_i96AbG2eH0lQgMLbjTLPOebizmQh73DNgafXAOSh-S4k8WGR__b9EhkRHZQ7mXHY6oJjOEMUnSZ10L5hF7Pg07ajv-RKrNItpvxnco6qBVDarYzRhSq3Le-2N7a6AP9GT61lxK1m-dvNSiLidGYPXcy48hl6pFZsuh1a8ER%26__tn__%3D%252CO%252CP-R-R&design=EAHANWf4DTU&accessRole=viewer&linkSource=document
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https://www.canva.com/link?target=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fshoptetporadna%2Fposts%2F26309868351970743%3Fcomment_id%3D26310659115225000&design=EAHANWf4DTU&accessRole=viewer&linkSource=document

Reviews (Silver and Gold Partners)

Add areview of our mobile app
Shoptet to the App Store or Google Play,
or areview of Shoptet on Google.

This activity is valid for Silver Partners and above.
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Sluzby elektronickeho obchodovani v Praze




Rules for cooperation

7 We hold acommon direction

=] We evaluate cooperation

Y We are creating a good name for Shoptet and Shoptet Partners

The partnership program is based on mutual support and cooperation. Therefore, we support each other and
communicate with respect. Politeness, consideration and willingness are values that we value.
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o Shoptet

Thanks for being
with us!

Shoptet is your ideal partner.
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